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Market
ovVerview

Ecuador is one of the smaller economies in the
region, with just over 17m inhabitants. The GDP
amounts to 108bn USD, which equates to 6,260
USD per capita and ranks at the lower end of the
spectrum compared to neighboring countries.
Positive indicators are the low inflation rate of
0.3% and a relatively low unemployment rate of
just under 4%. As like many neighbors, the United
States is the main export partner. Overall, a quarter
of the GDP is covered by exported goods.

The main economic sectors in terms of GDP are
services with over 50%, followed by industry with
more than 30%, and agriculture sitting at around
10%. While agriculture has the lowest impact on
the GDP per capita, about 30% of the workforce is
employed with that sector. The opposite holds true
for the industrial sector, that only employs 18% of
the workforce.

In terms of e-commerce preparedness, according
to UNCTAD, Ecuador ranks in the lowest quarter
of the countries in the region. With an index value
of just 40 (Costa Rica placed first with 69; Haiti
placed last with 20) there are lots of development
opportunities lying ahead.
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country

$1.6bn | 17m 10m 1m

total e-commerce - population internet users e-shoppers
revenue in 2019

Ecuador is a stable market after it pegged the
economy to the US Dollar. Market participants may
benefit from the current development potential that
consistently shows a YoY growth in double-digit
percentages.
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Expand
your business

to Ecuador »»»

The main sectors of the economy

| O+| Tourism

Ecuador has one of the most beautiful
and diverse natures in the world. Trave-
lers around the world acknowledge this
fact and since 1995 the number of tourists
increases steadily. 2019 there have been
over 2mn tourists visiting the country with
an internal consumption of 4bn USD, a
doubling compared to 10 years prior.

Agriculture
and fishing

Ecuador is known for being the largest ex-
porter of cocoa and bananas in the world.
Cocoa has a share of 3% of the GDP, whi-
le bananas cover 15%. After oil as taking
the biggest share of the GDP, there are
crustaceans and processed fish, mainly
shrimps, that are cultivated and exported
to the world. They have combined a share
of 23% of the GDP.

Another important product group are cut
flowers, that are exported worldwide as
well and contribute to the countries’ GDP
with 4% of its amount.

Mj Oil production

The most important economic sector since
the 1970s is the oil industry that covers 40%
of the GDP with oil exports and a quarter
of the government budget revenues. This
leads to uncertainties if the world market
prices for oil fall, so that in turn the coun-
tries’ finances are impeded significantly.
This could be observed in the late 1990s
when the oil prices fell so that the govern-
ment afterwards decided to implement the
USD as national currency to absorb severe
repercussions in the future.
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Number of e-commerce
transactions in Ecuador

from 2016 to 2019

Number of transactions in millions
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Interesting numbers

Preferred shopping Share of mobile Percentage of
personal items with phones used for online broadband mobile
Amazon in 2020. purchases in 2020. connections in 2020.
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Our payment
methods in
Ecuador ‘

Ecuadorians love their credit and
debit cards. Combined, they cover
a transaction share of over 65%, of
which percentage debit cards take a
third. Other widely used options are
e-wallets and cash payments, with
both 14%.

We offer the most important online J
payment options in the country of ’
which Banco Guayaquil and Banco b
Pichincha are part of our payment ¢
suite, next to cash payment options of '_
both of these banks, plus other cash |
options of Pichincha Mi Vecino, Red

Activa and Mi Comisariato.

Online payments

BANCO = BANCO
GUAYAQUIL PICHINCHA

Cash payments

o BANCO 4 BANCO wii vecive
GUAYAQUIL PICHINCHA 1B BANCE PICHINCHA

) acti ) —_—
activa. | | comisariato

Crypto payments
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Online
shopping

Insights

most popular
payment method for
online sales.

e-commerce has
higher sales volume
than domestic.

Growth of
online shopping &=

E-commerce as percentage of GDP
in Ecuador from 2016 to 2019
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Domestic and cross-border e-commerce sales in
Ecuador from 2017 to 2019 (in million U.S. dollars)
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Enjoy this video
about our
sponsorship

Watch video

Ready to grow
your business
to Ecuador?

Pay
g Retailers

SUDAMERICANA

OFFICIAL SPONSOR

Official Sponsor of
CONMEBOL Sudamericana

PayRetailers is now an Official Sponsor of the South Ame-
rican football tournament CONMEBOL Sudamericana,
and strengthens our relationship with the region. This is
Z, the second-most prestigious club competition in Sou-
th American football. Empowering our social commitment
in Latin America, we have reached an agreement with the
South American football confederation by which we beco-
me the Official Sponsor of CONMEBOL Sudamericana for
the next two seasons.

Our clients benefit from our in-depth knowledge in each
country by offering a lo-calized payment experience for
the region with simple and reliable payment methods used
for everything that fans enjoy, and with a worldwide settle-
ment of funds through one single integration.

PayRetailers bridges the access gap between Latin
Americans and international companies, and it is a trusted
partner to 50+ local banks in 12 countries.


https://www.payretailers.com/resources/70873b2b-41f7-41ab-884e-7ad924a3f146/2021_03_23_PayRetailers_Conme_FULLHD.mp4
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Our
Associations

We are members of several Fintech associations throu-
ghout Latin America with the common goal of creating a
dynamic ecosystem for business development.

Fintech associations

3

"
COLOMBI A

FINTECH FinteChile

Financial Inclusion

We promote the business of companies,
driving the creation of new, technology-ba-
sed financial products that provide soluti-
ons to current user demands, helping to
increase the level of financial inclusion.

Financial education

We are aware of the importance of helping
people acquire the knowledge and skills to
better manage their personal finances and
improve their well-being. We use our collecti-
ve knowledge and industry best practices to
improve financial services for everyone.
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Offices around
the world

Spain @ e
Malta
Mexico. Colombia
)
®Brazil
Chile @
® Argentina

Get in touch
sales@payretailers.com
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For more information visit www.payretailers.com
© PayRetailers 2019. All right reserved. This document and its content are proprietary to PayRetailers and may not be reproduced,
published or resold. The information is provided on “As is” basis information purposes only and PayRetailers makes no warranties of any
kind including in relation to the content or suitability.
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